BRER BRHRHE  pony

13 4 ERFRY 7

PR2=WQ
(&
@&

1 ATEICHERRE () OMTHEBNEREZETULET

EEPRICMDHZERRRREY - RESHBERRRE - NERRHOLEZLHIT S
SRERNET, BEPSBETEALETDT, KUITREL TSV,

O BERER
OBERBRRR
OrRHiShEERRR
ONERER

O SRIPEH o

FIRYURBOTHEPPBICK IR EZ(T
5ENTEET, RNYTDBRICIE. BPEHE
DBRBEENZGNIHAE (BHmRFiIr~
A FVN—h—RRE) BRETY,

Flo. MEERBBEANEFTDANBEE
3565, BOMRELHHLE T MTHE
BEIODERERNIBDETT,

(BREERR - LHEREEMRR]

hERR RIRFEHR

20952—75—2159

¢IEER
OF&XR5IE WA OAX BERF
EEBLIOENSND [RNFEFDOR
REINER] TIHERLLLZE L,
ONEBRREIDIZE. FORPTEEDL S
Rl EH B SN A XEE PELBEE
B LINNEREN XN ENET,

(RIRBDZIAWNIOEIRENETIH ! )
FREEISBEROFTHEBVLET,

FBE95Lm) Bk, BN (OF)

[T ERER]
S - BEEER 20952 —75—6033
EFBDPRLIES %758 B0952—40—1135

K(F7&)-£(F1%))

FEMREERELH SIKEIT N
RIZDEET, KEEFHREEE
FHBRLERET-TLET, EBE.
MRAN, HHETNH, UALELUA,
TrE-MHEERREDOT LI
XoRED. OBALNZ, R
s, BE (LE), BEHE =
i (BFEL) R2ORBIE
T, BMEE. ZFIE. KEE
BREBEAVKRBESELTLE
T, HERECPAEFHIBER
BAOREERFRER & LEE U
TLEY, FERLCKRRBRBERM
BN, RATEITHELLRLTL,

DNIMIEBPRFER  B0952-20—-3400 00

2R F& W #1

Rl & A 3

ZRA:R(F1%))

UM vF - BREEANTE &
GHEACREERSE ERIYE-T
WEF, NS EAR GIREF-
TANBEITDHE, N MEST
BROGHRERBLTLES 2L
THRIIKEETT, REHR THEH
2 F) EB KE¥I00A1R T A
MEEITNS, BAHGHERIKE
T3, YR TEEBAKRKEEFER
U2 F - BEROEMBEEIT
TLVEYT, B4 BRETHN
U, B OSBRI AL DBBENRE
SEORRRITNEEEVET,

o\ @

o
()

v¢v4-.QED

|1

5 gt
3

&
%3
w

e fhik 58

- S

QiR E LTOBRE%E
RETRBEDOLEE
EIS3E Lo
8L FELI,

CNI—F—TRELHE
HOEGEHRANLET

Taku City Public Relations Magazine 2026.1 | 16



